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On the Agenda 

• What is SEO and why does it matter? 

• How do search engines work? 

• The SEO process 

• Assessing your goals and finding keywords 

• On-site & off-site optimization best practices 

• How to increase website traffic and page rank 

• Final considerations 

• Questions 



Lori Jacobwith SEO Webinar Thursday, November 18, 2010 

What is SEO? 

Search engine optimization (SEO) is the process  

of improving the visibility of a website or a web  

page in search engines via "natural" or  

un-paid search results. 

source: wikipedia.org 
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What SEO Really Is 

• The Facts - Each day, millions of people search for 

information. If your site is not well optimized, 

people will not find you in search engine results 

listings. 

• “You build it – they will come” 
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What SEO Really Is 

• The Facts - each day, millions of people search for 

information. If your site is not well optimized, 

people will not find you in search engine results 

listings. 

• “You build it – they will come” 

• SEO… 

– Is a process for organizations to increase website traffic 

from search engines 

– Capitalizes on content that already exists on-site 

– Generates leads from qualified website visitors 
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How Search Engines Work 

 
• Internet is a network of websites, pages, 

documents and images 

• Search engines crawl & index:  

– Results stored in database 

– Recall results in real-time 

• Each engine has a  

ranking algorithm 
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Ranking Algorithm 

• Google PageRank 

 

– 1 to 10 scale 

 

– Uses relative popularity 

of website links 

 

– Higher PR = higher 

overall listing 
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Search Results – Organic 
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Search Results – Paid Ads 
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The SEO Process 

• Start with… 

Needs assessment and implementation of on-site 

best practices 

• Then… 

Ongoing maintenance to try to stay at the top 

among a competitive field 
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Assessing Goals & Keywords 

• Think about what kind of traffic do you want 

coming to your website  Thinking about content 

• Consider mission-specific keywords (6-8)  

• Evaluate website traffic: 

– Referring keywords 

– Inbound links 

– Referring websites 

• Google’s search-based keyword tool 

• Competition  What are other orgs doing? 
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On-site Best Practices 

• Unique titles 

• Meta-information 

• Keywords in copy 

• Image descriptive text 

• Header tags 

• Anchor text 

• Friendly URLS 

• Robots.txt 

• 301 redirects 

• XML Sitemap 
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On-site Best Practices 

• Unique titles 

• Meta-information 

• Keywords in copy 

• Image descriptive text 

• Header tags 

• Anchor text 

• Friendly URLS 

• Robots.txt 

• 301 redirects 

• XML Sitemap 

– H1 

– H2 

– H3 

– H4 

– H5 

– H6 
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On-site Best Practices 

• Unique titles 

• Meta-information 

• Keywords in copy 

• Image-descriptive text 

• Header tags 

• Anchor text 

• Friendly URLS 

• Robots.txt 

• 301 redirects 

• XML Sitemap 
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On-site Best Practices 

• Unique titles 

• Meta-information 

• Keywords in copy 

• Image descriptive text 

• Header tags 

• Anchor text 

• Friendly URLS 

• Robots.txt 

• 301 redirects 

• XML Sitemap 

http://www.citymeals.org/getmeals/mealcenters 

NOT 

http://www.citymeals.org/node/content?=65 

 

Delimited by dash 

Directory Structure 

Not long 
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On-site Best Practices 

• Unique titles 

• Meta-information 

• Keywords in copy 

• Image descriptive text 

• Header tags 

• Anchor text 

• Friendly URLS 

• Robots.txt 

• 301 redirects 

• XML Sitemap 

User-agent: * 

Disallow: / 
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On-site Best Practices 

• Unique titles 

• Meta-information 

• Keywords in copy 

• Image descriptive text 

• Header tags 

• Anchor text 

• Friendly URLS 

• Robots.txt 

• 301 redirects 

• XML Sitemap 

http://www.citymeals.org/getmeals/mealcenters 

OR 

http://citymeals.org/getmeals/mealcenters 
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On-site Best Practices 

• Unique titles 

• Meta-information 

• Keywords in copy 

• Image descriptive text 

• Header tags 

• Anchor text 

• Friendly URLS 

• Robots.txt 

• 301 redirects 

• XML Sitemap 

• Pages 

• Index frequency 

• Relevance 
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Off-site Best Practices 

• Inbound linking 

• Quality inbound links 

– Guest writing on popular blogs 

– Industry websites 

– Government agencies 

– Create something of value that people will pass around. 

It can be a report. This is a "viral" strategy. 

• Social Media 

– Which one is best?  Facebook?  Twitter? 
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Final Considerations 

• Buyer beware  There are a lot of shady SEO 

businesses out there! 

• Keep in mind the following: 

– White-hat versus black-hat practices 

– Domain farms 

– Any sort of SEO “automation” 

– Anyone “guaranteeing” anything 
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Shameless Promotion 

• SankyNet specializes in SEO for nonprofits 

• We only use white-hat methods 

• Understand the nonprofit space 

Webinar attendees get 50% off 

Introductory SEO Evaluation 

OR $500 off Competitive Analysis 

and On-site Recommendations  
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Shameless Promotion 

Email David Hughes 

(dhughes@sankynet.com) for more 

information and to get started on 

SEO for your own website! 

mailto:dhughes@sankynet.com
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QUESTIONS? 

Lori Jacobwith SEO Webinar 
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THANK YOU! 

Lori Jacobwith SEO Webinar 


