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Overview 

• Generational definitions 

 

• Research findings 
 

• Strategies and tactics 

 



Strauss & Howe,  Generations, 1991 
Strauss & Howe, The Fourth Turning, 1997 



Boom            X        Y ?? Silent 

Arrows added for this presentation to illustrate inflection points for change in birth 
rate. Not intended to be precise definitions of generations. 



Schuman & Scott, Generations and collective memory, 1989, Am. Sociological Review 
and updated by Schuman & Rodgers, Cohorts chronology and collective memories, 
2004, Public Opinion Quarterly 
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DONORS surveyed 2010, Convio, Next Generation of American 
Giving, www.convio.com/nextgen. 



Numerous scholars have researched this subject. A good summary is Bekkers & 
Wiepking, 2010, Generosity & Philanthropy: A literature review. 





What people say about why they give 

1. To improve the world 
 
 

2. To help people meet their basic needs 
 
 

3. To help people with less than I have 
 
 

4. To improve my community 
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What people do 















Working with Silent/Great 





Boomer women feel responsibility to 
help those with less. 





Sargeant & Shang,  

Fun, engaging, interesting 









STRATEGIES AND TACTICS 







                      recommend 

• Be visible, very visible, online 
 

• Provide lots of different ways for people to interact 
with leaders and key advocates for organization 
 

• Tell great stories about impact  
 

• Give people tools to become advocates  and for peer-
to-peer requests 
 

• Look for short time commitments, small dollar 
commitments, frequent contact  
 
 



Melissa S. Brown & Associates 

We are researchers and communicators. Presentations and studies an be 
custom-designed for your information needs. Topics covered recently 
include: 
  
• History of philanthropy,  
• Building relationships with prospective funders, 
• Generational differences in giving,  and  
• Forecast of trends and issues, and more. 
 
To contact Melissa, call 317-506-5651.   
 
Thank you for participating in today’s session! 




